
Team Global Citizen

Jim Sterling
Keith Politte
Alisa Cromer
Steven Sparkman
Washington gikunju



Butterfly®

Actionable Information

People

Planet

Prosperity



Information Services

PPP content from people, institutions, 
communities, corporations for

Selection ‐ sustainable provider (Localdirt), GRI taxonomy

Identification ‐ news, issues, innovation exchange, products

Monitoring ‐ apps for local, national, and international

Transaction ‐ Engagement with feedback loop, content license, local discount

Benchmarking ‐ scoring according to GRI





Taking it further – identifying the 
“global citizen”

• Surveyed internet users in Canada, China, France, 
Germany, Japan, the UK and the US

• Averaged three measures of citizenship and social 
advocacy
– Donates to charity
– Volunteers time to charity
– Joined advocacy group

• Extrapolating that our sample is global enough to 
say that 36.3% of global internet users are “global 
citizens”

• Potential market size of 525,000,000
• Target market .4%
• Target market size: 2,100,000



Audiences

• Internet‐connected global citizens

• Socially responsible companies and staff

• Socially responsible investors, fund managers

• Global citizenship‐related NGOs

• Inter‐government organizations (UN, etc)

• Country governments and staff



The Management Team

Team Members Critical Skills

CEO Scott Kupor, Andreesen Horowitz

Technology Jean‐Raymond Naveau

Technical Jean‐Raymond Naveau

Sales Critical Skills Needed

Strategic Partner Arianna Huffington, Sustainability Expert

Investor Andreesen Horowitz

Angel (s) Walmart, World Bank, WHO, Samsung



Revenue Projection
Year 1 Year 2 Year 3 Year 4 Year 5

Seed
Capital

$3M

Memberships
Subscriptions

300K 1MM 4MM 8MM 16MM

Content  
Licensing

0 1MM 3MM 6MM 9MM

Advertising 0 300K 1.2MM 2.4MM 4.8MM

Events ‐500K 1MM 2MM 2MM 2MM

Products & 
Services

50K 100K 150K 250K 500K: 





Industry



• List out assumptions and uncertainties 

• 1

• 2

• 3 None

• 4

• 5

• 6

Challenges and risks


